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MAPKETHUHT'OBBIE UCCJIEJOBAHUA
KAK IIEJIb YITPABJIEHUSA PA3BUTUEM PBIHKA OBPA30OBATEJIBHBIX YCJIYT

H.B. Ilp>cedeyxan

Ilposooamcs mapkemuHneovle UCCAO08AHUA 8 CeMeBOU IKOHOMUKE O/ NPOSHO3UPOBAHUA PA3GUMUS PLIHKA
obpazogamenvhuix ycaye. Illpedonpedenenvl ocHo8Hble 6UObI IMUX UCCTEO08AHUL U PACCMOMPEHO, KAK UX
pesyiomam euusiem Ha Qopmuposanue o00pazoeamenvrol cmpameauu 6y3a. IIpumeHumensbHo K aHAIU3Y
006pazoeamenbHOl Yeay2u NOKA3aHO, KAKUE dIeMEeHmbl MaApKemunea 00MXiCHbl UCHOIb3068aMbCs. Bajnyio pons 6
NOBbIUEHUY UHHOBAYUOHHO20 NOMEHYUANA 8Y308 MO2YH CbIepAMb MeHCOYHAPOOHbIE U HAYUOHATbHBLE NPOZPAMMYI.
Onu  no38oAmM  YIY4UUmMs  KAYeCmeo Y4eOHbIX NPOSPAMM, NOBbICUMb  K8AIUDUKAYUIO  npogeccopcko-
npenodasamenbcko2o0 cocmasd, Yayuuums MamepuaibHo-mexHuyeckylo 6asy 6ysa.

Kniouegvie cnosa: snemenmul mapkemuHed, cemesas dKOHOMUKA, 00pa306amenvhas yciyea, nompeoumens —
noKynamenb, nompeoumenb — KIUeHM, UHHOBAYUOHHbII NOMEHYUAT YHUBepCUmemd.

The article shows how market research should be used in the networked economy to forecast the development
of the education market. It is predefined basic types of these studies and examined how they affect the result of the
formation of educational policies of the university. It is applied to the analysis of educational service that shows
which marketing elements should be used. In Russia, an important role in improving the innovative capacity of
higher education institutions can play international and national programs run by the government and other
organizations. They will improve the quality of training programs, improve the skills of the teaching staff, as well as
improve the material and technical base of the university.

Key words: elements of marketing, network economy, educational service, the consumer — the buyer, the
customer — the customer, the innovative potential of the university.
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