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Perception of the Sevkabel Port brand as a cultural cluster in the field of contemporary art:
empirical research results

A. Belostotskaya, M. Babayan

The article is based on the results of an empirical study that analyzes the perception of the
Sevkabel Port brand as a cultural cluster in the field of contemporary art. The study is a qualitative
research. The data was collected using the semi-structured interview method and analyzed. As a
result,  the  peculiarities  of  consumers'  perception  of  the  Sevkabel  Port  brand  were  revealed,
including the gap between the cultural content of the space and its perception, as well as the
audience's interest in interactive and immersive formats, etc.
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