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Inclusive tourism as an element of social marketing of the region

Ya. Testina, G. Karpova

The article describes the main social marketing tools in the region that can help increase
tourist flows by improving its image. Inclusive tourism is considered as a key area of sustainable
development of the tourism industry in Russia, the definition and types of inclusive tourists are
given. Practical examples of using inclusive tourism to increase tourist demand in the Northwestern,
North Caucasian and Southern Federal Districts are presented.

Keywords: inclusive tourism, inclusion, social marketing, regional marketing

References

1. Boporuna JI.M. ConumanbHBIA MapKeTHHT U COIMAJIbHOE YyIpaBlieHHWE: TEOPETHUKO-
MeTOHoJIOTu4YecKre acneKTh // BectHuk YensOuHCKOro rocymapcTBeHHoro yHuBepcureTa. 2008. Ne
32.C.107-114.

2. I'ypenkoBa K.C., Paccoxura W.FO. CounanbHbd MapKeTUHT IOCYHapCTBEHHBIX COLMAIbHBIX
nporpamm u upeu // PR u peknama: Tpaguiuu 1 vEHOBanuu. 2013. Ne 8-2. C. 41-43.

3. Maneirua U.Y. [TepcrieKTUBLL pa3BUTHS KuHeMaTorpadrieckoro Typu3Ma B CaHkT-IleTepOypre u
JlenuHrpagckoi obnactu // A3umyT reoHayk: MaTepuasnbl BcepoccuiicKon MexXAUCIUTIIMHAPHON
MoJIofexKHOM HayyHOU KoH(pepeHuun, Tomck, 06-09 mekabps 2022 roga. Tom Bein. 3. Tomck: U3a-
Bo Tomckoro LIHTH, 2023. C. 146-150.

4, Caurt Tenekanana PTP-Caukt-IleTepOypr. [leTepOypr cTan nupepoM B CTpaHe 10 UHKITIO3UBHOMY
typu3My. - URL: https://www.rtr.spb.ru/Radio/news _detail.asp?id=11612 (gata obpalieHus
25.09.2025).

5. «CepeOpsHBIN» OTHBIX: IEHCHOHEPH BCE Yallle BEIOMPaIOT KypopThl KpacHogapckoro Kpasi. 2Kuas
Ky6aub. [13en. - URL: https://dzen.ru/a/aH9ALN3YXwM2-rtG 22/07/2025 (maTa oOpalleHus
25.09.2025).

6. Tectuna 4.C., Ctykanenko C.A. MHKIIO3UBHBEINA Typu3M Kak (aKTOP MOBHIIIEHUS COLUATbHOU
OTBETCTBEHHOCTH pPeruoHa // ['ymMaHUTapHBEIE U COLMATbHO-9KOHOMUUYeCcKre HayKu. 2024. Ne 5(138).
C. 136-138.

7. Ocak A. Beyond Performativity: Inclusive Marketing as a Tool of Social Transformation. Ozgiir
Publications, 2025. DOI: https://doi.org/10.58830/0zgur.pub833. (PDF) Beyond Performativity:
Inclusive Marketing as A Tool of Social Transformation. Available from:
https://www.researchgate.net/publication/395290700 Beyond Performativity Inclusive Marketing
~as a Tool of Social Transformation (accessed Sep 24 2025).

8. Okur N., Saricam C. The Role of Social Marketing on Promoting Sustainable Fashion
Consumption. In: Changing Textile and Apparel Consumption in Transformative Era of
Sustainability and Digitalization. Sustainable Textiles: Production, Processing, Manufacturing &
Chemistry. Springer, 2025. Cham. https://doi.org/10.1007/978-3-031-97419-9 4 (accessed Sep 24
2025).

9. Ramdani A., Fietroh M.N. The Effect of Digital Marketing Strategies, Social Media, andInfluencer
Marketing on Brand Awareness of MSME Products, Journal of Educational ManagementResearch.
2025. Ne 4(5). Pp.1655-1669 (PDF) The Effect of Digital Marketing Strategies, Social Media, and
Influencer Marketing on Brand Awareness. - URL:



https://www.researchgate.net/publication/395254019
The Effect of Digital Marketing Strategies Social Media and Influencer Marketing on Brand A
wareness (accessed Sep 24 2025).

Caunkm-Ilemepo6ypacKkuili 20cydapcmeeHHblli yHueepcumem,

2. Cankm-Ilemepo6ype, Poccus

Caukm-ITlemep6ypeckuii 2ocydapcmeeHHblli 3KOHOMUYecCKuil

yHueepcumem, 2. Cankm-ITemep6ype, Poccus October, 01 2025




