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Inclusive tourism as an element of social marketing of the region

Ya. Testina, G. Karpova

The article describes the main social marketing tools in the region that can help increase
tourist flows by improving its image. Inclusive tourism is considered as a key area of sustainable
development of the tourism industry in Russia, the definition and types of inclusive tourists are
given. Practical examples of using inclusive tourism to increase tourist demand in the Northwestern,
North Caucasian and Southern Federal Districts are presented.
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