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Online reputation management of a hospitality industry enterprise

A. Kurochkina, O.V. Lukina

The article discusses the factors of  forming the reputation of  hotel  enterprises on the
Internet, as well as measures to improve the management of the online reputation of the hospitality
industry. The work resulted in the development of proposals aimed at improving the management of
online reputation, and increasing the competitiveness of the enterprise as a whole on the basis of
modern trends and digital solutions.
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