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A regional brand as a tool of tourist sustainability on the example of the Republic of North Ossetia-
Alania

V. Zhigalov, A. Supanov

The key areas of tourism sustainability are analyzed using the example of the Republic of
North Ossetia-Alania with an emphasis on the institutional component of this area of sustainability.
It is shown that the modern challenges of the external environment determine the need to single out
as a strategic priority the improvement of sustainability at different levels of government, including
regional. For different types of Russian regions, the importance of different areas of sustainability
may vary depending on various factors.
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