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Transformation of the profession: the key competencies of a marketer in the context of the
digitalization of the economy

V.V. Lisovskaya, Y.Y. Salikhova

The article describes modern digital tools that are actively used in marketing activities.
Their use determines the need for a new approach to the training of marketers and the development
of existing marketing specialists. The study conducted by the authors characterizes the existing
imbalances between existing competencies and business needs in the digital economy.
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