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Digitalization in marketing: realities and prospects

Yu.V. Sakhansky, A.V. Tadtayeva

The impact of modern digital technologies on the marketing activities of organizations is
considered. A review of the most key works of modern scientists in the field of marketing and
advertising is  conducted in order to identify the development prospects and trends of  modern
marketing.  An  analysis  of  the  main  changes  in  the  structure  of  marketing  and  advertising
communications when using new digital means of promoting goods and services is carried out.
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