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Application of digital technologies in marketing

A.O. Kanatov, Yu.V. Sakhansky

The risks arising from the use of digital technologies in marketing are systematized, the
probability of their occurrence is determined, and measures to reduce them are proposed. A risk
model is compiled, accompanied by a business process for introducing digital technologies into the
company's marketing activities. The tasks are identified, the solution of which with the involvement
of modern technologies will allow in the short and medium term to bring the process of digitalization
of the company's marketing activities to a qualitatively new level.
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