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Consumer decision-making process: main stages and characteristics

P. Kondratiev, A. Sorokina

In the conditions of fierce competition in the Russian market, the study of consumer
behavior for marketers is of the greatest importance, since it helps them to understand better the
expectations of consumers and select the appropriate marketing strategy, including in the field of
sales promotion in order to activate the buyer’s actions directly at the points of sale. The article
presents an author’s view at the model of consumer behavior, which can become a theoretical basis
for explaining why and how people make purchasing decisions.
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