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Social networks as a way to promote tourist services

I. Bestaeva, D. Tedeeva

The use of social networks by modern companies is considered as one of the main ways to
promote their products and services. The tourist business is analyzed, which is transferred from
their salons and representative offices on the Internet, including social networks. Social networks
themselves are being investigated: sites designed for a large number of users that involve the
possibility of many actions.
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