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Development of a modern marketing strategy of the organization

Z. Pashaeva, R. Kasumyan

The transition to market methods of  doing business leads to the need to develop and
implement marketing development strategies that allow modern enterprises to adapt to the constant
change in business conditions and the complex of factors affecting the organization. The article
discusses the features and elements of marketing strategy, the main marketing strategies used by
modern organizations, and indicators of the effectiveness of a marketing strategy.
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