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Identity transformation in the conditions of virtualization of public relations

A. Rudova

It is considered the phenomenon of identity as one of the most studied and discussed in
modern society; the concepts of “identity”, “virtual identity”. The specifics of identity transformation
as a socially significant phenomenon are analyzed. It is discussed the possibility of a threat to the
existence of self-identity; the modernization of personality in the conditions of virtual reality as a
means of creating new opportunities; the impact of the transformation of a person's identity on the
existence and nature of his communications in society; the prospect of the impact of virtual reality
on the loss of mutual understanding between people in real life.
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