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Current marketing practices in small and medium-sized businesses

I. Arenkov, V. Simonchuk

It is considered the relevant topic — marketing at small and medium-sized enterprises. The
main problems are analyzed that face SMEs in the implementation of marketing activities. The case-
study method has been used to analyze marketing activities using the example of the company Lis
Engineering Solutions. The analysis made it possible to identify the main trends in marketing and
give appropriate recommendations for the development of marketing activities.
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