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Digital marketing in the tourism industry

I. Kuchieva, E. Khetagurova

The  necessity  of  the  socio-economic  development  of  the  Russian  Federation  and  the
increase  of  its  competitiveness  in  the  world  market  determined  the  expediency  of  digital
transformations. The article substantiates the need for active use of digital marketing by service and
tourism organizations.
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