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Modern Internet marketing tools

I. Ezeeva, Z. Soskieva

In the context of globalization and the need to expand markets, Internet marketing activities
deserve some attention. Internet marketing is a type of classic marketing that is carried out in the
online space with the possibility of obtaining feedback. From the point of view of marketing, the
Internet is favorably distinguished by efficiency, which consists in the presence of a wide range of
possibilities and the choice of tools for their implementation. The article discusses various points of
view regarding the concept of "Internet marketing", provides a critical content analysis of various
sources of interpretation of this concept.
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