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Modernization of preparation system conditions tourism industry specialists under the conditions of
the “new marketing”

L. Karich, I. Kedrova

This article analyzes the problems of the tourist industry related to the quality of training
for  this  area.  The  ways  of  their  solution  are  analyzed.  The  optimal  pedagogical  professional
technologies for modernizing the process of training specialists for the tourism sector from the point
of view of strengthening its economic component are determined. The directions of work to achieve
results in this activity that satisfy the demands of employers and correspond to the modern world
level of professionalism in the tourism industry and the current economic problems of the industry
are justified.
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