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Application of information technologies in development of "selling" online services

O. Pilipets

The article deals with analyzation of modern theoretical and practical research in the use of
information technologies in the field of electronic commerce. In the process of comparative analysis,
the  most  effective  tools  (online  platform)  and  product  commercialization  (online  store)  were
highlighted. In the general research field a specific problem was highlighted — the possibility of
effective tools usage in the development of “selling” online services, namely the development of
online platforms for the sale and selection of vehicles. The activities of internet-platforms were
analyzed,  comparative characteristics of  vehicles for sale was defined,  the needs of  the target
audience were determined, and the development tools and current means of promoting online sites
were selected.
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