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Value thinking as a component of corporate management

I. Gergiev, A. Akieva, V. Tsallagova

It is considered value thinking as a component of corporate management. Corporate
management in the digital economy is a process that is coupled with the processes of knowledge
development, the economic way of thinking, which determine the main directions of strategic
planning of corporations. It is proved that in the management of corporate culture, the semantic
orientation of knowledge is the goal and value.
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