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System of regional marketing as a basis for the formation of regional management

N.V. Przhedetskaya, V. Sheveleva, E. Kulkova

In  difficult  socio-economic  conditions,  regional  authorities  need  a  modern  concept  of
regional policy, which should be based on the most effective use of available resources in the region,
the maximum use of regional advantages, taking into account the problems facing the region. In this
regard, one of the most promising areas within the framework of this new concept, which will
contribute to the transition of the region to a system of sustainable development and economic
growth, is the construction of a regional management system on a marketing basis.
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