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Estimation of the marketing potential of the tourist and recreational complex of Russia
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Managing  sustainable  development  in  the  tourism  sector  in  the  region  —  complex,
multifaceted issue, and its component is the search, the formation and rational use of resources,
among which an important place is occupied by the objects of tourist attraction. Despite Russia's
wealth of tourist resources, it is used unevenly and not more than 40-50% capacity. At the same
time, it often happens that tourists feel the discomfort, frustration and even, in some cases, the
shortage of tourism services.
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