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Formation of value chains: identification of main target groups

A.P. Barsukov

It is presents the results of the study of customer groups buying food products, the

structure and the volume of their purchases by means of expert interviews, as well as methods of
statistical data processing. The results obtained serve as a basis for the formation of value chains for
each of the groups. The author has demonstrated attractiveness for further studying and efforts of a
retail chain concentrating of families with children and without children with a low and average
family budget whose main components of the purchase are food products.
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