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It is considered the key problems and prospects of development of tourism as an industry
segment of the economy of the North Caucasus region in the context of import substitution; the
feasibility of an integrated interregional tourism cluster in the tourist and recreational potential of
the Federal District has been substantiated; the mechanism for incorporating the tourism potential
of the district entities into international and regional branded routes such as "The Great Tea Road"
and the UNESCO route "New Silk  Road",  promoting specialization of  types of  tourism on the
principles of sustainable development has been determined.
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