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Content of managing interaction of service culture of state service organizations

T.V. Zvereva

Topical issues of development of service culture of the organizations of public service are
reflected. The service culture is considered as the part of corporate culture of public institution
which has come from it and created by it. On the basis of the carried-out analysis the author comes
to a conclusion that the service culture is the directed consequence of development of corporate
culture of public institution.
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