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Vertical integration as company’s strategy of growth in modern terms

Yu.A. Timakina

It is carried out the research of theoretical aspects of vertical integration at the present
stage  of  economic  development.  The  article  concludes  and  generalizes  the  research.  Vertical
integration is the unification within one enterprise of different technological stages of the productive
process.  Vertical  integration  is  in  the  complicated  interconnection  with  indicators:  production
concentration in the branch, positive and negative effects of the scale, flexibility of demand on the
market and its dynamics.
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