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AHAJIN3 COOUAJIBHO-9KOHOMMNYECKHUX ®AKTOPOB,
OIIPEAEJIAIOIINX BBIBOP ABUTYPUEHTA

HU.II. Bopoouna, C.FO. Yypuxosa

Mooenupyemcsa cucmema 83aUMOOMHOWEHUL  VHUBEPCUMEMOS, VHUBEPCUMEMCKUX OpeHndos u
BbLINYCKHUKOS Cpeoneli wikonvl. M3yuena cucmema pwiHKA 00pA308AMENbHLIX YCIye C UCHONb306AHUEM
Memooo8 ananu3a maccoeoeo cnpoca. llpumenena eunomesa: yewa cnpoca Ha o0pazoeanue — 3mo
pe3ymomamul  wikoabhuka no EID  (edumwiii  eocyoapcmeennviii  dkzamer). Kauecmeennwvii ananus
nO380siem YMBEep#cOamy, Ymo MOWHbIL OpeHO 8y3a U BbICOKUL NPOYECCUOHANUSM €20 BbINYCKHUKOS
Mozym Ovlmb coomuecenvl Opye ¢ OpyeoM.

Kniouesvie  crnosa: mamemamuueckas — Mooenb,  nompebumenu — 0Opa308amenbHblx  YCiye,
KOMMYHUKAYUSL, CNPOC, CUCIEMA PbIHKA 00pa308amenbiblX YCiye, OpeHo.

It is modeled a system of relationships of universities, university brands and high school graduates.
It is studied the system of the education market, using the methods of analysis of mass demand. It is
applied the hypothesis: the price the demand for education is the result of the graduate school at the
integral state exam. Qualitative analysis allows to assert that a powerful brand of the university and
high professionalism of its graduates can be correlated with each other.

Key words: mathematical model, consumers of educational services, communication, demand, the
system of the education market, brand.

Jluteparypa

1. Becker B. Virtualisierung des Sozialen: die Informationsgesellschaft zwischen Fragmentierung
und Globalisierung. Frankfurt/Main: Campus Verlag, 1997.

2. Hasvioenxo B.A., Pomawkuna I’ ®@., Yyxanoe C.H. MopaeaupoBaHue CONUATBHBIX ceTell / BecTHHK
TromeHcKoro rocygapcTBeHHoro yuusepcutera. 2005. Ne 1.

3. Rankin N. The new prescription for performance: the eleventh competency benchmarking survey.
Competency and Emotional Intelligence Benchmarking, 2004/05, IRS (LexisNexis UK), 2004.

4. bopoouna H.I1. CucteMsbl yIpaBieHHUs! peKJIIAMHBIMH KOMMYHHKaussMu pupmsl. Poctos 1//1, 2004.

5. http://raexpert.ru/rankingtable/?table folder=/university/2014/main Peiituar BY308 Poccun. Dxcriept
PA, 2014.

6. http://sfedu.ru/00_main_2010/abitur/abit 2015/sfedu_2014.pdf Craructuka npuema FODY 3a 2014 1.

7. Axonan C.A., Yypukosa C.FO. AHanu3 BIMSHNSA MaKpO3KOHOMHUYECKOH Cpebl Ha YPOBEHb KPEIUTHOTO
pucka kommepueckoro Oanka // Terra Economicus. 2011. T. 9. Ne 2-3.

TO0oicnvui gpedepanvutii ynuseepcumem, 2. Pocmoe n//1 15 oxkmabpsa 2014 2.



http://elibrary.ru/contents.asp?issueid=942045
http://sfedu.ru/00_main_2010/abitur/abit_2015/sfedu_2014.pdf
http://raexpert.ru/rankingtable/?table_folder=/university/2014/main

