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INCUXOOMOINHNOHAJBHBIE CITIOCOBbI BO3I[EFICTB¥IH CQHHAJILHOﬁ PEKJIAMBI
HA HEJIEBYIO AYAUTOPHUIO: KHTAUCKHWU OIIBIT

JIo Cso Hano

Paccmompenvl akmyanvhvle npobiemvl 6 pekiamuom dene. Mamepuanom nocayxicuna KUmaickas coyuanibHas
peknama. Iloopobno paccmampuearomesi NCUXOIMOYUOHANbHbIE CNOcobbl 6o30eticmeus. I[lpusooumces 0030p
BHAUUMBIX  CUMYAMUBHbIX — (pakmopoe eHywaemocmu. Ha mamepuane Kumaiickoli COYUANbHOU PEKIAMbL
UNTIOCMPUPYIOMCS.  NPUHYUNBL  PAbOmMbl  OCHOBHLIX NPUEMOS GHYUICHUS, XOPOUWO U36ECHHBIX 6 MNCUXONIOSUU.
3aocmpeno eHuMmanue Ha NpuemMax GHYUIEHUA: KOHKPEMHOCMb U OOPA3HOCMb KIIOYESbIX Cl08, HAluyue
KOHKDEMHO20 NPeOCmaeienus 0 npeomeme peKlambl, OMCYMCMEUE IKCAIUYUMHO BbIPANCCHHO20 OMPUYAHUSL
(omcymcmeue cnoea «Hem» 1 OMpPUYAMELbHbIX YACTUL).

Knouesvie cnosa: kumaiickas coyuaibHas pekiamd, NCUXOIMOYUOHAIbHOE B030elicmaue, HaKkmopol
BHYULCHUS, CHOCOObL BHYULCHUS, APXEeMUN.

It is considered topical aspects of the advertisement sphere. The material of the research is Chinese social
advertisement. It is discussed psychoemotional ways of impact. It is given a survey of important situational factors
of suggestibility. On the material of Chinese social advertisement it is illustrated the principles of the main ways of
suggestion well known in psychology. Special attention is paid to such ways as: definiteness and imagery of key
words, presence of the particular idea on the subject of advertisement, absence of the explicit negation (absence of
the word “no” and negative particles).

Key words: Chinese social advertisement, psychoemotional impact, factors of suggestion, ways of suggestion,
archetype.
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