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Marketing activities of private medical institutions in the Republic of North Ossetia-Alania (using
the example of Mega LLC, NGC-Vladikavkaz)

S. Abaeva, D. Kokaeva

The article examines the role and place of marketing in the activities of private medical
institutions in North Ossetia-Alania (using the example of Mega LLC, NGC-Vladikavkaz). The leader
in  the  IVF  (in  vitro  fertilization)  services  market  was  identified,  and  recommendations  were
developed to improve the marketing activities of this private clinic.
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