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Digitalization in marketing: realities and prospects

Z. Bekmurzaeva

The influence  of  modern digital  technologies  on  the  company's  marketing  activities  is
considered.  The  change  in  the  structure  of  advertising  and  marketing  communications  in  the
framework of the use of modern electronic and digital tools for promoting goods, services and
optimizing the business processes of a modern company is analyzed.
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