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Impact of the impression economy on media changes: a socio-philosophical analysis

N. Ravochkin

The current stage of world development is faced with the need to clarify transformations
under  the  influence  of  various  determinants.  The  concept  of  the  economy of  impressions  has
reoriented the presentation and distribution of goods and services, weaving numerous emotional
components into relations with consumers. Media is the most complex sphere of human life, funded
by numerous mental constructs, which sometimes find the most unexpected practical embodiments.
The article is devoted to the identification of the consequences of the determinative impact of the
ideas of the economy of impressions on the media in order to draw up theoretical descriptions. The
essential characteristics of the impressions economy are revealed. Features media functioning at the
present stage of historical development are presented. The consequences of media reorientation for
consumers to experience the desired emotions are analyzed.

Keywords: media, idea, impressions, digitalization, society, emotion, personality

References

Fisher W.R. The Narrative Paradigm: In the Beginning // Journal of Communication. 1985. Vol. 35.1.
№ 4. Pp. 74‒89.
Gazzaniga M.S. The Social Brain: Discovering the Networks of the Mind. NY: Basic Books, 1985.2.
219 p.
Jenkins H. Convergence Culture: Where Old and New Media Collide. NY: New York University3.
Press, 2006. 318 р.
Lakoff G. The Political Mind: A Cognitive Scientist’s Guide to Your Brain and Its Politics. NY:4.
Penguin Books, 2009. 320 p.
Murakami K. Re-Imaging the Future: Young People’s Construction of Identities Through Digital5.
S t o r y t e l l i n g .  –  U R L :
http://www.beyondcurrenthorizons.org.uk/re-imagining-the-future-young-peoples-construction-of-i
dentities-through-digital-storytelling/ (дата обращения 28.06.2023).
Potter W. James. Media Effects. Thousand Oaks, CA: SAGE, 2012.6.
Schlitz M.M., Vieten C., Miller E.M. Worldview Trans-formation and the Development of Social7.
Consciousness // Journal of Consciousness Studies. 2010. Vol. 17. № 7-8. Pp. 18‒36.
Shelley  W.  Unreliable  Narrator.  –  URL:  http://www.wardshelley.com  (дата  обращения8.
28.06.2023).
Von  Stackelberg  P.,  Jones  R.E.  Tales  of  our  tomorrows:  Transmedia  storytelling  and9.
communicating about the future // Journal of Futures Studies. 2014. Vol. 18. № 3. Pp. 57‒76.

Кузбасский государственный технический университет имени
Т.Ф. Горбачева, г. Кемерово August, 07 2023


