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Sociocultural aspect of conspicuous consumption in modern Russia

F. Kudzieva, T. Tuaev

Сonspicuous consumption today is motivated by the desire to draw the attention of others to
their material condition; ability to identify and demonstrate status in society. The social construct
"conspicuous  consumption"  in  modern  Russia  was  defined  relatively  recently,  reflecting  the
dynamics in the nature of consumption over the past thirty years.
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