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The role of marketing in developing the competitiveness of enterprises providing medical services to
the Republic of North Ossetia-Alania

S. Abaeva, D. Kokaeva

It is considered the role of marketing in the development of competitiveness of enterprises
providing medical services in the Republic of Alania. Based on the analysis of the pricing policy the
leader in the entrepreneurial activity of medical and industrial structures was identified, as well as
methods for improving marketing activities were provided.
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