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The role of digital technologies in the development of an effective sports tourism cluster

N.A. Balyuk, J.V. Osipova

It  is  considered  the  essence  and  features  of  the  formation  of  a  sports  cluster  as  a
mechanism for implementing social policy to promote sports among young people and a resource for
the development of the regional economy. The prospects for improving the effectiveness of the
sports cluster as a structural element of sports tourism are determined through the formation of
stable  motivations  of  the  individual  and  segments  of  the  service  market  that  include  mass
participants, amateur tourists and digital nomads. The role of digital technologies in motivating
young people's interest in sports and active recreation is  determined. The article analyzes the
experience  of  using  digital  information  technologies  and  navigation  systems  in  promoting  the
resources of the sports cluster in the regional all-Russian tourist service markets.
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