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Customer Relationship Management as a system for improving the quality of corporate finance

S.S. Kamberdieva

CRM systems assist to increase the company's market and financial transparency, assist to
manage  its  profitability  in  order  to  achieve  its  goals.  The  article  shows  both  the  benefits  of
implementing CPM systems and the key problems that need to be solved in order to improve
interaction with customers in order to improve the quality of financial management of companies.
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