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Questions of managing direct marketing

S. Pikhanova, N.Y. Chugunova

The article is devoted to one of the most effective modern means of promotion — direct
marketing.  The  authors  associate  the  rapid  development  of  this  type  of  synthetic  marketing
communications with certain factors: fragmentation of markets; dynamism of life and shortage of
time; increasing costs for personal sales; decrease in effectiveness of advertising in the media;
development of computer and communication technologies. The article deals with categories of
suppliers that  form direct  marketing services.  The types of  organization of  the communication
process are distinguished through direct marketing, the stages of planning and implementation of
the direct marketing campaign are described in detail.
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