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Discursive mission of the corporate style of the service company

L.A. Minasyan, V. Boroday

The conception of “company style” is examined. It is shown that the company style is a set
of rules compulsory to using in business activity, it means that it acts as a communicative technology
and functional resource of service enterprise. The importance of style formation by professional
design meanings and resources of image effect achieving are underlined.
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