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The image of corporate culture in the media

E.G. Kurova

It  is  considered the main characteristics  of  the  image of  corporate  culture,  broadcast
through media, particularly TV. Attention is focused on the necessity of culturological approach to
the study of  corporate culture.  By analyzing popular films corporate culture in mass media is
interpreted as a means of  achieving personal  goals of  individuals in the bypass of  the overall
objectives satisfaction of the organization.
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