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The article presents an analysis of legislation in the field of educational services, public
policies in education, the concept of marketing and its legal protection in education. It is considered
service and their functions that manage and control the educational system. The analysis of changes
in the number of educational institutions and the number of students in them, taking into account
the organizational and legal form for a few years.

Keywords: education, educational services, marketing, legal acts, public policy analysis,
management, monitoring

References

1. Doknapn IIpaButenscTBa Poccuiickoit ®emepanuu depmepanbHoMy CobOpaHuio Poccuimckon
depmepanuy 0 peanu3aluy roCyIapCTBEHHON MOMUTUKY B chepe oOpa3oBanus. 20.11.2014.

2. Koucrurynus Poccuiickon ®epepanuu (mpunasaTa 12.12.1993) (pem.ot 30.12.2008 r. Ne 7-0K3).

3. KoHIiennus mOATOCPOYHOTO COLMAIbHO-9KOHOMHUYECKOT0 pa3BuTtus Poccuiickoir Pepepaiuu Ha
nepuop go 2020 roma (yTBepxkaeHa pacnopsikenueM [IpaButenscTBa Poccuiickou ®emepauuu OT
17 HOs10pst 2008 T. Ne 1662-p).

4. Pacnopsaxenue [IpaButensctBa 0T 15.05.2013 Ne 792p o I'ocymapcTBeHHOU mporpamme PO
«Pa3Butue obOpa3oanus Ha 2013-2020romer» (I[TocTaHoBnenue IIpaBuTenbcTBa Ne 295 ot
15.04.2014 r.).

5. ®epmepanbHH 3aK0H OT 29 mekabpst 2012 roma Ne 273-®3 (pen. 21.07.2014 Ne 262-®3) «06
obpa3oBanuu B Poccuiickoit Pemepaliuu».

6. PenepanbHbd 3aK0H P® «O nulieH3MpOBaHUU OTHEIbHBIX BUOOB AesATeNbHOCTH» OT 22.04.2011 No
5188-5 (pen.14.10.2014 Ne 307-03).

7. GegepanbHasd LejieBasg nporpamMma «HayuyHbele M Hay4YHO-Iefarorudyeckue Kagphl OIsd
nHHOBaIMOHHON Poccum» Ha 2009-2013 rogsl.

8. «DemepanbHas LieyieBas MporpaMMa pa3BuTHsl oOpa3oBaHus Ha 2011-2015 rogwr» (yTBEpKOoeHa
nocranoBieHueM [IpaButensctBa Poccuiickoy ®enepanun ot 7 dpespans 2011 r. Ne 61).

Pocmoeckuili uHcmumym 3auiumsl npednpuHumameis, 2. Pocmoe-
Ha-/lony August, 15 2015




