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Modern advertising magazines in Russia: typological review (exemplified by Rostov region)

A.V. Abovyan

It is provided typological analysis of the advertising magazines published in Rostov region.
Based on the analysis of main advertising publication market trends it draws conclusions about their
further development prospects. The author studies professional, specialized and consumer
advertising magazines and brings out their typological peculiarities. The article considers main,
secondary and formal typological advertising magazine features and draws conclusions on the
current trends in the given field.
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