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Pseudodemands - problem of modern culture

M.A. Borodovskaya

The phenomenon of pseudodemands and symbolic nature of pleasure in modern world is
considered. Taking into account the works of such philosophers as J. Baudrillard, R. Barthes, S.
Zizek etc. the author shows that postmodernity is largely imitative, conditional, it is addressed not
only  to  basic  human  needs  but  to  a  desire  to  assert  a  status-symbolic  hierarchy.  Since  the
widespread adoption of virtual forms in today's culture is a major pace, to solve the problem of
pseudorelations and pseudodemands will be the task of future generations.
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