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PA3BUTHE JIOKAJIBHOI'O PETHOHAJIBHOI'O PBIHKA JIEKAPCTBEHHBIX ITPEITAPATOB:
JUATHOCTHKA, ITPOBJIEMbI, TIPOI'HO3

A.B. Kyzomenxo, E.C. Bepescnasn

IIposedena OuacHocmuka noxasamenei pa3gumusi JOKAAbHO20 PESUOHAILHO20 PbIHKA JeKapCMEEHHbIX
npenapamos (JIII). Buiaenenvt axmopvl u npobdnemel, 6nusiowue HA YeHvl, U paspabomana KOHYenyus
cosepuencmseosanus yenooopasosanus. Onpeoenena npoSHO3HASL CMeneHb GIUAHUS PAKMOPO8, OPUESHMUPOBAHHBIX
Ha npeonpusmue, 3ampamaol, Nompebumens, KOHKYPeHmMo8 Ha 0CHO8e ux paudcuposanus. Ilposedeno npoenosnoe
MoOenuposanue nokazameneil demepmunayuu 3adonesaemocmu u nompebnenus JII 6 peecuone. Paspabomana
KOHYenmyanibHasi MOOeib OCHOBHBIX NPOYECCOs, GAUAIOUUX HA (OPpMUPOBaHIe YeHOBOU Cmpame2u Ha J0KATbHOM
puirke JITT Cmasponoabckozo kpas.

Kniouesvie cnosa: noxanvHwilli  pLIHOK — JIeKAPCMBEHHLIX — NPenapamos,  @GopMuposaHue  KOHYenyuu
YeHooOpa308aHusl pe2uoHarbHo20 puiHka JIII, mModenb OCHOBHLIX NpPOYECcco8 YEeHOBOU CMmpameuu pa3eUmusl
JIOKANbHO20 pecuonanbhozo puinka JII1.

A.V. Kouzmenko, E.S. Berezhnaya
Development of local regional pharmacy market: diagnostics, problems, forecast

Diagnostics of indicators of local regional market drugs is given. The factors and issues that affect the price
and the concept of improving pricing are presented. It is determined the impact of factors of forecast oriented
enterprise, the cost, the consumer, competition on the basis of their ranking. It is held the predictive modeling of
parameters determination of morbidity and consumption of drugs in the region. A conceptual model of the basic
processes that affect the pricing strategy in the local market of drugs in Stavropol Region are considered.

Key words: local market of pharmacy, conception formation of price formation of regional pharmacy market,
model of the main process of the price strategy of local regional pharmacy market development.
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