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METOJ0JIOTHUSA CTAHOBJIEHH S HOBBIX
N COBEPHIEHCTBOBAHMUS PA3ZBUBAIOIIINXCS PETUOHAJIBHBIX PBIHKOB
(Ha MpuMepe arpapHsbIX, NPO/I0BOJIbCTBEHHBIX, IKOJOTHYECKHX TOBAPOB H YCJIYT)

C.H. Hosocenos

Ilpeonpunsma nonvimxa meopemuyecku 000CHOBAMb YeNeCO0OPA3ZHOCL BbIOENEHUS. OMOETbHOU HAYYHOU
Kame2opuul «PblHOK IKOL02UYECKUX Yciye». JJano onpedenenue IKON0UYECKUX YCaye U UxX poiHKd. JJokasvleaemcs
nepcnekmueHocms 0anno2o pwinka 8 Poccutickou @edepayuu. Paccmompenvl npobiemvt e2o Gopmuposanus u
Pa3eumus 6 OMeYeCmeEeHHblX YCiosusx. Bvidenenvl 6noku cywecmeyiowux npobiem u onpeoeneHvl nymu ux
npeodonenusi. [lna uzyyenus ucciedyemvix pbiHKO8 000CHOBAHA YenecO0OPAHOCMb UCHOIb308ANHUS KIACMEPHO20
nooxoda.

Kniouegvie cnosa: cenbCckoxo3ancmeenuvii PulHOK, NPOOO0BOJIbCHGEHHbIN PbIHOK, PLIHOK KVYKVpY3bl U
KVKYPY30npOOYKIMO8, pPe2UOHANbHbIe U HAOPESUOHANbHbIE KAACHEPbl, DPLIHOK YCye, JKOIo2UdecKue Yciyeu,
9KONI02UYECKOE NPEONPUHUMATNENLCMEO.

S.N. Novoseloy
Methodology of formation of new and improvement of developing regional markets
(on the example of agrarian, production and ecological goods and services)

It is made an attempt to ground theoretically the assigning a separate scientific category "market for
environmental services.” A definition of environmental services and their market is given. It is proved the prospects
of this market in the Russian Federation. The problems of its formation and development in domestic conditions are
given. It is selected a block of the existing problems and the ways to overcome them. To study the feasibility of using
market the cluster approach is justified.

Key words: agricultural market, goods market, corn market, regional and subregional clusters, service market,
ecological services, ecological entrepreneurship.
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