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G.V. Sheludko
Culture of services as a philosophic problem

It is determined the contours of culture-and-philosophic analysis of service culture. The sphere of service
within the developed world economies has increased. The service culture predetermines as humanistic so as
consumption-and-parasitic motives of influence on the social dynamics. It is presented functional and value aspects
of the culture service phenomenon. National forms of service economy are the channels of preservation of culture
patterns and culture-and-ethnic identity.
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