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MNOCTPOEHHUE CUCTEMbBI ®OPMHUPOBAHUSA KOHKYPEHTOCIHIOCOBHOCTH NPEAITPUATHUSA
HA OCHOBE MAPKETHHI' O-JIOTUCTHYECKOI'O ITIOJAXOJA

E.U. Koznosa, C.III. Mypaoosa

B cospemennbix yciosusix KOHKYPEHYUsL HA MOBAPHBIX PLIHKAX NOCHOSHHO YCULUBAEMCS U npuodpemaenm éce
HOGble (opMblL, 3ACMAGIsIsL PUPMbl HPUCROCAOIUBAMBCS K OUHAMUYHO MEHSIOWUMCSL YCIOGUAM KOHKYDEHMHOU
60pbObLL. B 9moil cumyayuu 6 gbluspvluie 0CMaIOmcst me npeonpusimusi, KOmMopvle NOCHOSHHO HAXOOSMCSL 8 NOUCKE
HOBbIX KOHKYPEHMHbIX NPEUMyuwecms, cnocobo8 u npuemos KOHKYPEeHmHO20 noeedeHus Ha pwinke. O6ocHoOsaHa
HeobX00uMoCms  POPMUPOBAHUST  KOHKYDEHMHbIX ~ NPEeUMYUWECms Npeonpusmus. HA OCHOB8E MAPKEMUH2O-
AO2UCMUYECKO20 NOOX00A.
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E.l. Kozlova, S.Sh. Mouradova
System construction of an enterprise competitive ability formation on the background
of marketing-and-logistic approach

In modern conditions competition at goods markets constantly increases and gets new forms making
organizations adapt to dynamically changing terms of competition. In this case those organizations, that are in
constant search for new competitive advantages and ways of competitive behavior at the market, are prevailing. It is
grounded the necessity to form certain advantages of an organization on the basis of marketing-and-logistic
approach.
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